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1 Onuc HaBYAJIBLHOI JMCIHUILIIHA

XapaKTepuCTUKa HABYAJIbHOL

HaitmenyBanns TUCHUATUTIHA

MOKA3HUKIB

neHHa (opma HaBUaAHHS 3a04Ha (hopMa HaBYaAHHS

. ) Craryc QUCLUIUIIHU:
Kinekicts kpeautiB — 10 Y

0606’a3K06a
Pik miiroToBKM:
Poszinis — 4 1-i1 — 2-ii | 1-it — 2-if
Cemectp
2-ii — 3-ii | 2-ii — 3-ii
Jlexmii
L [TpakTuyHi, (CEeMIHAPCHKI)
3araipHa KUIBKICTD TOJIUH 120 rox. 28 TouL.
—300 JlaGopaTopHi
CamocrTiiiHa po0oTa

180 rox. | 272 rop.

TwXHEBUX TOAMH JUIS
JeHHOi (hopMU HaBYaHHS:
ayIUTOpHUX — 4;
CaMOCTINHOI poOOoTH

Bun konTpouto:

3n00yBaya — 3.

3auik, 3aik 3aJik, 3aJik




2 Meta i 3aBJaHHS HABYAJIBLHOI JUCIHUILIIHYA

Metoro pucuumiainu «lHo3eMHa MoBa 3a MPO(ECIfHUM CHPAMYBAaHHSAM» €
HaOyTTa 37100yBayaMu CHUCTEMHU TEOPETUYHUX 3HAHb MPO OCHOBU 1 3aKOHOMIPHOCTI
npodeciitHoi KOMyHiKamii, 10 BKIOYae ¢GOpMyBaHHS NPOodECiiHMX MOBHHX
KOMIIETEHIIIH, SIKI COPUATUMYTh €()EKTUBHOMY (DYHKI[IOHYBAaHHIO Y HAaBYAJIbHOMY Ta
npodeciitHoMy cepefoBHIlll, HAOYTTS BMiIHb Ta MPAKTUYHI HABUYKH, IO JO3BOJIATH M
3M1MCHIOBATH MTpOdeciiiHe 1 CUTyaTUBHE CIUIKYBaHHS B YCHIM 1 TUCBMOBIH (popmax.

3aBJaHHSIMM BHMBYEHHsl aucHuILIiHM «[HO3eMHa MoBa 3a mpodeciiHuM
CIpSIMyBaHHSIM» TOJIsATae y GopMyBaHHI y 3700yBadiB KOMIETCHTHOCTEH OO BMIHHS
Ta HAaBUYKHA BEJICHHS CITUJIKYBaHHS OOpPaHOI MOBOIO B PI3HUX MOOYTOBHUX CHUTYAIIisIX,
chopMyBaTH JEKCUYHI Ta TpaMaTHYHI HABUYKH, CPOPMYBATH KOMIETEHIII] ay/1IFOBaHHS
Ta YUTAHHS, BUXOBYBATH IOBAry JI0 KyJIbTYpH, ICTOPii Ta Cy4acHOCTI KpaiHH, MOBa SKOi
BHUBYAETHCA.

IIpenmeTomM BHUBYEHHS HaBYAIbHO! AUCIUILUIIHA € KOMYHIKATUBHA KOMIIETEHIIIS
MOBHM, BMIHHS Ta HAaBWYKM UYWUTAHHS, ayJilIOBaHHS, FOBOPIHHS Ta MHUCbMa OOpaHOIO
MOBOIO.

Jucnururina € 0a30BOIO /I 3aCBOEHHS MporpamMHoro marepiany kypey OK3
[HdopmariitHi TexHosOTIi Ta KoMyHikalii 3B's3kiB, OK8 Exonomiuna Teopis (Makpo-,
MikpoekoHoMika), OK9 ®inancu, rpomri ta kpenut», OK14. Mapketunr".

3rigno 3 OIIl y pe3ynpTaTi BUBYEHHS TUCHMIUTIHU Y 3700yBaya GOPMYIOThCS:

iHme2cpanbHa KOMNnemeHmHicms. 3[IaTHICTh BUPIIIYBaTH CKJIaJHI CIeliaai3oBaH1
3aja4i Ta MPaKTUYHI mpobiemMu y cdepli MapKeTHHTOBOI MisIbHOCTI abo y mporieci
HaBYaHHS, 110 Mepeadavyae 3acTOCYBaHHS BIJAMOBIIHUX TEOPI Ta METO/AIB MapKETHHTY i
XapaKTEPHU3YETHCSI KOMIUIEKCHICTIO Ta HeBH3HAYCHICTIO YMOB;

302a1bHI KOMNEMeHmMHOCMI.

3K4. 31aTHICTh BUUTHCS 1 OBOJIOJIIBATH CYy4aCHUMU 3HAHHSIMU.

3K10. 31aTHICTh CHIJIKYBATUCS 1HO3EMHOIO MOBOJO.

3K12. 3paTHICTh CHUIKYBAaTUCA 3 MPEACTaABHUKAMM IHIIUX MPOQPECIHHUX TPyl
PI3HOTO piBHS (3 €KCIEPTaMHU 3 1HIITUX raidy3eil 3HaHb/BUIIB €KOHOMIYHOI JISTTHHOCTI).

3K13. 31aTHICTh MpalioBaTH B MI>KHAPOTHOMY KOHTEKCTI.

Hapuanpna auciumuiiHa «lHO3eMHa MoBa 3a HOpO(dECIMHUM CHpPSIMYBAHHIM
3a0e3mneuye GopMyBaHHS TAKUX MPOTPAMHUX PE3yJIbTaTiB HABUAHHS:

P3. 3actocoByBaTH HaOyTlI TEOpPETHUYHI 3HAHHSA [JIi PO3B’S3aHHS MPAKTHUHHUX
3aBAaHb y chepi MapKETUHTY.

P8. 3acrocoByBaTu i1HHOBAIIMHI MIIXOAU OO0 MPOBAIHKEHHS MapKETHHTOBOI
JUSTTBHOCTI PUHKOBOTO CYyO’€KTa, THYYKO aJlallTyBaTUCA JO 3MIH MapKETHHTOBOTO
CEPEIOBHILA.

P10. IlosicaroBatu iH(opmarito, 11€i, MpodJeMH Ta anbTEpPHATHBHI BaplaHTH
OPUIHATTS YHNPaBIIHCBKUX pilleHb (axiBisgM 1 HedaxiBIsM Yy cdepl MapKETHHTY,
IpeICTAaBHUKAM PI3HUX CTPYKTYPHHX MIAPO3/ALNIIB PUHKOBOTO Cy0 €KTA.

P11. JlemoHCTpyBaT BMIHHSI 3aCTOCOBYBATH MIXIUCUUIUTIHAPHUN MIiAX1A Ta
31MCHIOBATH MapKETUHIOBI1 (DYHKIIIT pPUHKOBOTO CY0’€KTa.



P12. BusBiasiTH HaBUYKH CaMOCTIHHOT poOOTH, THYYKOTO MUCJIEHHS, BIAKPUTOCTI
JI0 HOBUX 3HaHb, OyTU KPUTHYHUM 1 CAMOKPUTUYHUM.

P14. BuxonyBatu (yHKIIIOHaIBHI O0OOB’SI3KH B TPYIIi, MIPOIIOHYBATH OOIPYHTOBaHI
MapKETUHTOB1 PIIICHHS.

P15. diatu couianbHO BIJAMOBIAAIBHO Ta TPOMAJICEKO CB1JIOMO Ha OCHOBI €THUYHMX
OPUHIUIIB MapKETUHTy, IOBard JI0 KYyJbTYPHOIO pI3HOMAHITTS Ta LIHHOCTEH
TPOMAISTHCHKOTO CYCIIBCTBA 3 JOTPUMAHHIM TMpaB 1 CBOOO 0COOUCTOCTI.

P16. BianoBimatu BuUMOraMm, sIKi BHUCYBAalOTBbCS 10 CY4aCHOTO MAapKeTOJora,
M1JBUIIYBaTH PiBEHb 0COOMCTOI MPoheCciHHOI MIATOTOBKH.

P17. ]JlemoHcTpyBaTM HaBHYKH MHUCHMOBOI Ta YCHOI MpodeciiHOi KOMYHIKAIi
JIEP’KaBHOIO ¥ 1HO3EMHOI0 MOBaMH, a TaKOX HaJEKHOTO0 BHUKOPHUCTAHHS MpodeciiHOl
TEPMIHOJIOT1i.

3. 3 IIporpama HaB4YAJIbHOI JUCUUILIIHU

Po3ain 1

Tema 1 Introduction to Marketing. BBenenHss B MapKeTHHT, KJIIOYOBI TEPMIHHU.
Present Simple, adjectives, “to be”. PekomennoBana miteparypa : [1,2, 3, 4, 10, 13]

Tema 2 The Role of Marketing. Ponp mapketunry B 06i3Heci. Passive voice,
modals (can, may). PekomennoBana mitepatypa : [1,2, 3, 4, 10, 13]

Tema 3 . Types of Marketing. B2B vs B2C, ToBapu ta mocmyru. Comparatives
& superlatives. PekomennoBana miteparypa : [1,2, 3, 4, 10, 13]

Tema 4 Understanding Customers.  Ilorpebu kimienTiB Ta moBeainka. Questions,
Present Continuous. Pekomennoana miteparypa : 1,2, 3, 4, 10, 13 []

Tema 5 Consumer Behavior.  Ilpouec npuitHaTTs pimeHb.  Sequencing words,
Present Simple/Continuous. PexomenioBana miteparypa : [1,2, 3, 4, 10, 13].

Tema 6 Market Segmentation. Cermenraris PUHKY.
Countable/uncountable nouns, quantifiers. PekomennoBana miteparypa : [1,2, 3, 4, 10,
13].

Tema 7 Target Market Selection. Bubip 11i150B0OTO PUHKY. Modals for
advice, Conditional 0/1. PexomennoBaHna miteparypa : [1,2, 3, 4, 10, 13]

Tema 8 Positioning & Differentiation. Yuikaneauii obpaz Openay. Comparative
adjectives, “as...as”. PexomennoBana niteparypa : [1,2, 3, 4, 6, 10, 13]

Tema 9 Marketing Strategy. OcHOBH CcTpareriyHoro MapkeTuHry. Future
Simple, be going to. Pekomennosana mitepatypa : [1,2, 3, 4, 10, 13].

Tema 10 Marketing Mix (4Ps). IIpoaykr, miHa, Miciie, TpocyBaHHs. Noun
phrases, collocations. PexomenmoBana miteparypa : [1,2, 3, 4, 10, 13].

Tema 11 Products & Services. Kmnacudikamis npoaykrtiB. Articles, adjectives.
PexomennioBana mireparypa : [1,2, 3, 4, 10, 13].



Tyma 12 Branding Basics. bpenn ta imimk.  Adjectivetnoun, Present  Simple
Passive. PekomennoBana miteparypa : [1,2, 3, 4, 10, 13].
Po3znain 2
Tema 13 Product Life Cycle. Cranii >KUTTEBOTO UKy MPOAYKTY. Present
Simple/Continuous, sequencing words. PekomennoBana miteparypa : [1,2, 3, 4, 10, 13]
Tema 14  Packaging & Labeling. ®ynkiii  makyBaHHSI  Ta  E€THKETOK.
Adjectives, prepositions. PekomennoBana miteparypa : [1,2, 3, 4, 10, 13]
Tema 15 Pricing Strategies. Bunu minoytBopenns.  Comparatives, modals.
PexomennoBana miteparypa : [1,2, 3,4, 7, 10, 13]
Tema 16 Distribution Channels. Kananu nuctpubymii.  Passive voice,
prepositions. PekomenioBana nmireparypa : [1,2, 3, 4, 10, 13]
Tema 17 Retailing & Wholesaling.  Po3api6 ta ont.  Countable/uncountable
nouns. PekoMennoBana miteparypa : [1,2, 3,4, 6, 7, 10, 13]

Tema 18 Promotion. Bunu npocyBaHHS Ta L. Infinitives of purpose.
PexomennoBana niteparypa : [1,2, 3,4, 6,7, 10, 13]
Tema 19 Advertising — Traditional.  Tene6auensns, npeca, pajio.

Adjective+noun, Present Simple. PexomenoBana miteparypa : [1,2, 3, 4, 10, 13]
Tema 20 Advertising — Digital. Ounaiin pexnama, coumepexi. Present
Continuous, phrasal verbs. PekomennoBana miteparypa : [1,2, 3, 4, 10, 13]

Tema 21 Public Relations. 3MI ta imiox kommanii. Modals  for  advice,
reported speech. PekomennoBana miteparypa : [1,2, 3, 4, 8, 10, 13]
Tewma 22 Sales Promotion. Axii, kynonn, 6orycu. Imperatives, Conditional

1. PexomenioBana miteparypa : [1,2, 3,4, 8, 10, 13]
Tema 23 Direct MarketingEmail, SMS. Karanoru. Gerunds/infinitives, = modals.
PexomennioBana miteparypa : [1,2, 3,4, 8, 10, 13]

Tewma 24 Event Marketing. [Ipe3eHrartiii Ta BUCTaBKHU. Future forms,
sequencing connectors. PekomengoBaHna jiteparypa : [1,2, 3, 4, 8, 10, 13]
Po3ain 3
Tema 25 SWOT Analysis. CunpHi/ctabKi CTOPOHH, MOKIIMBOCTI Ta 3arpo3u.

Conditionals 1&2, modals.

PexomennioBana mireparypa : [1,2, 3, 4, 10, 13]

Tema 26 PESTEL Analysis. MakpoekoHomiuHe cepenoBuiie. Prepositions,
complex sentences.

PexomennoBana miteparypa : [1,2, 3,4, 7, 10, 13]

Tema 27 Competitive Analysis. [IopiBHAHHSI KOHKYpPEHTIB. Comparatives,
relative clauses.

PexomennoBana miteparypa : [1,2, 3,4, 10, 11, 13]

Tema 28 Marketing Research. Meroau nocmimkennsa. Questions, Passive voice.

PexomennoBana mteparypa : [1,2, 3,4, 5, 10, 13]



Tema 29 Analyzing Research. I[uTepnperanist nanux. Reporting verbs,
conditionals.

PexomennoBana mrteparypa : [1,2, 3,4, 5, 10, 13]

Tema 30 CRM Basics.  YmpapiiHHS BITHOCMHAMU 3 KllieHTaMHu.  Present
Simple, modals for advice.

PexomennioBana nmiteparypa : [1,2, 3,4, 5, 10, 13]

Tema 31 Relationship Marketing. IIporpamu nosieHocTi. Modals,
Conditional 2/3.

PexomennoBana mireparypa : [1,2, 3,4, 5,7, 10, 13]

Tema 32. Digital Marketing Strategy. Digital-itanun.  Past forms, sequencing
words.

PexomennoBana mireparypa : [1,2, 3,4, 5,7, 10, 13]

Tema 33 Social Media Marketing. Facebook, Instagram, LinkedIn.
Imperatives, phrasal verbs/

PexomennoBana miteparypa : [1,2, 3, 4, 10, 13]

Tema 34 Search Engine Marketing.  SEO, PPC. Comparatives, infinitives.

PexomennoBana mireparypa : [1,2, 3,4, 5,7, 10, 13]

Tema 35 Content Marketing.  bsoru, Bizmeo, iHdorpadika. Gerunds/infinitives,
linkers.

PexomennoBana miteparypa : [1,2, 3,4, 5,7, 10, 13]

Tewma 36 Influencer Marketing. Po0GoTa 3 in(dmroeHCcepamu. Present  Perfect,
modals.
PexomennioBana mireparypa : [1,2, 3,4, 5,7, 10, 13]
Po3nin 4
Tema 37 Email Marketing Campaigns. HuzaitH  Ta  MeTpuku  email.

Imperatives, modals, reporting verbs.

PexomennoBana miteparypa : [1,2, 3,4, 7, 10, 13]

Tema 38 Marketing Analytics. KPI ta edextuBnicTb. Passive voice.

PexomennoBana miteparypa : [1,2, 3,4, 6,7, 10, 13]

Tema 39 Big Data in Marketing. Buxopucranns Benukux nanux. Past forms.

PexomennoBana miteparypa : [1,2, 3,4, 10, 11, 13]

Tema 40 Brand Management. VYmpasninusa opernom. Adjective+noun, Passive
voice.

PexomennoBana miteparypa : [1,2, 3,4, 5,7, 10, 13]

Tema 41 Integrated Marketing Communications.  Koopaunarisi kanamiB. Future
forms, sequencing connectors.

PexomennioBana mireparypa : [1,2, 3,4, 5,7, 10, 13]

Tema 42 International Marketing. Buxin na rmo6aneHi punku.  Modals,
Conditional 2.



PexomennoBana mireparypa : [1,2, 3,4, 5,7, 10, 13]

Tema 43 Cultural Factors. KynwsTypHi pakropu B Mapketunry. Relative
clauses, comparatives.

PexomennioBana mteparypa : [1,2, 3,4, 6, 10, 13]

Tema 44 Ethical Marketing. Etnuna pexnama ta CSR. Modals, Passive
voice.

PexomennoBana miteparypa : [1,2, 3,4, 7, 10, 13]

Tema 45 Sustainable Marketing. Green marketing. Gerunds/infinitives,
adjectives.

PexomennioBana nmiteparypa : 1,2, 3,4, 5, 10, 13 []

Tema 46 Trade Fairs & Exhibitions. VYwuacTte y BuctaBkax.  Future forms,
imperatives.

PexomennioBana miteparypa : [1,2, 3,4, 7, 10, 13]

Tewma 47 Marketing Project Planning. IlnanyBanns npoekty. Conditionals,
modals for recommendations.

PexomennoBana mteparypa : [1,2, 3,4, 7, 10, 13]

Tema 48 Capstone Project Presentation. [Ipe3eHTariisi MapKeTUHIOBOi CTpaterii.
Reported speech.

PexomennoBana mteparypa : [1,2, 3,4, 7, 10, 13]

4. CTpyKTypa HAaBYAJIbHOI JUCHMILTIHU

KinekicTh roguu

Hassu 3MmicToBUX

MOJIYITIB § Tem neHHa popma 3ao04Ha (hopma
YeBOTO y TOMY tm(.:m yeBOro y TOMY ‘lI/I(fJ'Il
n | mab. | iHI. | C.p. n | m |mab. | iHI | C.p.
1 2 3| 4 5 6 7 8 9 |10 | 11 | 12 | 13
1 kype, 2 cemecTp
Po3ain 1
Tema 1 Introduction to
Marketing 6 . 2 ) ) 4 7 ) 1 ) . 6
Tema 2 The Role of
Marketing in Business 6 } 2 ) ) 4 6 ) ) ) ) 6
Tema 3 Types of
Marketing 8 i 4 i i 4 7 i ! i i 6
Tema 4 Understanding 6 i ) i i 4 6 i i i i 6
Customers
Tema 5 Consumer
Behavior and Buying 6 - 2 - - 4 6 - - - - 6
Process
Tema 6 Mquet 6 ) 4 7 1 6
Segmentation
Tema 7 Target Market
Selection 8 -4 ) ) 4 7 ) 1 ) . 6




Tema 8 Positioning and
Differentiation 6 2 - - 4 6 6
Tema 9 Introduction to
Marketing Strategy 8 4 i - |4 7 ! 6
Tema 10 Overview of
Marketing Mix (4Ps) 8 4 i i 4 7 ! 6
Tema 11 Products and
Services — Classification 6 s i - |4 6 j 6
Tema 12 Branding
Basics — Brand Identity 6 2 - - 4 3 - 3
and Image
Pazom 3a pozdinom 1 80 32 - - 48 75 6 69
Po3zain 2
Tema 13 Product Life 6 ) i i 4 7 1 6
Cycle
Tema ‘ 14 Packaging and 6 ) i i 4 6 i 5
Labeling
Tema 15 Pricing
Strategies 8 4 - - 4 7 1 6
Tema 16 Distribution
Channels 6 2 ) ) 4 6 ) 6
Tema 17 Retailing and
Wholesaling 6 2 ] - |4 6 ] 6
Tema 18 Promotion —
Types & Objectives 6 2 4 / 1 6
Tema 19 Advertising —
Traditional Media 8 4 ) ) 4 / ! 6
Tema 20 Advertising —
Digital Media 6 2o 4] 6 6
Tema 21 Public
Relations Basics 6 2 ) ) 4 / ! 6
Tewma 22 Sales
Promotion Techniques 4 2 ) ) 2 7 ! 6
Tema 23 Direct
Marketing 4 2 ) ) 2 6 ) 6
Tema 24 Event
Marketing Basics 4 2 ) ) 2 3 ) 3
Paszom 3a po3dinom 2 70 28 | - - | 42 75 6 69
Bceboro roguu 150 60 - - |70 150 12 138
2 kypec, 3 cemecTp
Po3nia 3
Tema 2§ SWOT 6 ) i i 4 7 1 6
Analysis
Tema 2§ PESTEL 6 ) i i 4 6 i 6
Analysis
Tema 27 Competitive 3 4 i i 4 7 1 6
Analysis
Tema 28 Marketing
Research Methods 6 2 ) ) 4 6 ) 6




Tema 29 Analyzing
Research Results 6 |2 ) ) 4 6 T ) ) 6
Tema 30 CRM Basics 6 2 4 7 1 6
Tema 31 Relationship
Marketing 8 -4 ) ) 4 / -1 ) ) 6
Tema 32 Digital
Marketing Strategy 6 |2 ) - |4 6 ) ) ) 6
Tema 33 Social Media
Marketing 8 -4 ) ) 4 / -1 ) ) 6
Tema 34 Search Engine
Marketing 8 -4 ) ) 4 / -1 ) ) 6
Tema 35 Content
Marketing 6 -] 2 ) ) 4 6 T T ) ) 6
Tema 36 Influencer
Marketing 6 2 ) ) 4 3 ) 3
Pazom 3a pozdinom 3 80 32| - - | 48 75 6 69
Po3zgia 4
Tema 37 Email
Marketing Campaigns 6 -2 ) ) 4 / -1 ) ) 6
Tema 38 Marketing
Analytics 6 | 2 ) ) 4 6 T ) ) 6
Tema 39 Big Data in
Marketing 8 -4 ) ) 4 / -1 ) ) 6
Tema 40 Brand 6 i ) i i 4 6 i i i i 6
Management
Tema 41 Integrated
Marketing 6 - 2 - - 4 6 - - - - 6
Communications
Tema 42 International
Marketing 6 2 4 / 1 6
Tema 43 Cultural Factors
in Marketing 8 -4 ) ) 4 / -1 ) ) 6
Tema 44 Ethical
Marketing 6 | 2 ) ) 4 6 ) ) ) 6
Tema 45 Sustainable
Marketing 6 | 2 ) ) 4 / -1 ) ) 6
Tewma 46 Trade Fairs &
Exhibitions 6 -2 AT v s
Tema 47 Marketing
Project Planning 6 "] 2 ) ) 2 6 T ) ) 6
Tewma 48 Capstone
Project Presentation 6 2 ) ) 2 3 T ) ) 3
Pasom 3a po3dinom 4 70 28 | - - | 42 75 -1 6| - - | 69
TH/13 - - - - - -] - -
VY cbOro roiuH: 150 60 - - 70 150 - 12| - - | 138
Besoro rogen sa 300 | 0120/ 0 | 0 180 300 | 0 |28 | 0 | 0 |272
JAMCHHILIIHOIO :
5 CemiHapchKi 3aHATTS
Ne KinpkicTh roguH
HazBa Temu 3aHATTA
3/m JIEHHA | 3a04Ha




dbopma dbopma

Pazom - -
Hewmae.
6 IlpakTu4Hi 3aHATTS
Ne KimpkicTh
3/m Ha3Ba Temn TONMH

Jenna | 3aouna

dopma | dopma
1 Introduction to Marketing 2 1
2 | The Role of Marketing in Business 2 -
3 | Types of Marketing 4 1
4 | Understanding Customers 2 -
5 | Consumer Behavior and Buying Process 2 -
6 | Market Segmentation 2 1
7 Target Market Selection 4 1
8 | Positioning and Differentiation 2 -
O | Introduction to Marketing Strategy 4 1
10 | Overview of Marketing Mix (4Ps) 4 1
11 | Products and Services — Classification 2 -
12 | Branding Basics — Brand Identity and Image 2 -
13 | Product Life Cycle 2 1
14 | Packaging and Labelling 2 -
15 | Pricing Strategies 4 1
16 | Distribution Channels 2 -
17 | Retailing and Wholesaling 2 -
18 | Promotion — Types & Objectives 2 1
19 | Advertising — Traditional Media 4 1
20 | Advertising — Digital Media 2 -
21 | Public Relations Basics 2 1
22 | Sales Promotion Techniques 2 1
23 | Direct Marketing 2 -
24 | Event Marketing Basics 2 -
25 | SWOT Analysis 2 1
26 | PESTEL Analysis 2 -
27 | Competitive Analysis 4 1
28 | Marketing Research Methods 2 -
29 | Analyzing Research Results 2 -
30 | CRM Basics 2 1
31 | Relationship Marketing 4 1




32 | Digital Marketing Strategy 2
33 | Social Media Marketing 4 1
34 | Search Engine Marketing 4 1
35 | Content Marketing 2 -
36 | Influencer Marketing 2 -
37 | Email Marketing Campaigns 2 1
38 | Marketing Analytics 2 -
39 | Big Data in Marketing 4 1
40 | Brand Management 2 -
41 | Integrated Marketing Communications 2 -
42 | International Marketing 2 |
43 | Cultural Factors in Marketing 4 1
44 | Ethical Marketing 2
45 | Sustainable Marketing 2 1
46 | Trade Fairs & Exhibitions 2 1
47 | Marketing Project Planning 2 -
48 | Capstone Project Presentation 2 -
Pa3zom : 60 28
7. JlabopaTopHi 3aHATTH
No KinekicTs rogua
3 /;I Ha3Ba temu 3aHITTSA JCHHAa 3a04YHa
dbopma dbopma
Pazom — —
Hewmae.
8. Camocriiina podora
No Kinbkicth
3/m HazBa temu TOAMH
Jenna | 3aouna
dopma | dbopma
1 Introduction to Marketing 4 6
2 The Role of Marketing in Business 4 6
3 Types of Marketing 4 6
4 | Understanding Customers 4 6
5 Consumer Behavior and Buying Process 4 6
6 | Market Segmentation 4 6
7 Target Market Selection 4 6
8 | Positioning and Differentiation 4 6
9 Introduction to Marketing Strategy 4 6
10 | Overview of Marketing Mix (4Ps) 4 6




11 | Products and Services — Classification

12 | Branding Basics — Brand Identity and Image
13 | Product Life Cycle
14 | Packaging and Labelling

15 | Pricing Strategies

16 | Distribution Channels

17 | Retailing and Wholesaling

18 | Promotion — Types & Objectives

19 | Advertising — Traditional Media
20 | Advertising — Digital Media
21 | Public Relations Basics

22 | Sales Promotion Techniques
23 | Direct Marketing

24 | Event Marketing Basics

25 | SWOT Analysis

26 | PESTEL Analysis

27 | Competitive Analysis

28 | Marketing Research Methods
29 | Analyzing Research Results
30 | CRM Basics

31 | Relationship Marketing

32 | Digital Marketing Strategy
33 | Social Media Marketing

34 | Search Engine Marketing

35 | Content Marketing

36 | Influencer Marketing

37 | Email Marketing Campaigns
38 | Marketing Analytics

39 | Big Data in Marketing

40 | Brand Management
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41 | Integrated Marketing Communications
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42 | International Marketing 4
43 | Cultural Factors in Marketing 4
44 | Ethical Marketing 4
45 | Sustainable Marketing 4
46 | Trade Fairs & Exhibitions 2
47 | Marketing Project Planning 2
48 | Capstone Project Presentation 2
Pa3om : 180 272

3 HaBYambHOI AUCHMIUTIHU «IHO3eMHa MOBa 3a MPOQECITHUM CHpPSIMYBAaHHSIM
OIIIT «MapkeTuHry» nependaueHo BUKOHAHHS 1HAWBIAyaIbHOTO HaBYAIbHO-I0CIITHOTO



3aBAaHHs y ¢opmi pedepaTUBHOI poOOTH, 10 BUKOHYETHCS 3100yBadyeM 3a 0OpaHOIO
TEMOIO.
TemaTuka 1HIUBIyalIbHOTO HAaBYAIBHO-OCIITHOTO 3aB/IaHHS:

Och KiTbKa MOXJIMBUX TEM JJIS 1HJMBIAYaJdbHOTO HABYaJIbHO-JIOCHIIHOTO
3aBAaHHs 3 AUCIUIUTIHY " [HO3eMHa MOBa 3a MpodeCIfHUM CTIPSIMYBaHHIM "

. Marketing Terminology in English

. Advertising Language and Persuasive Techniques

. Brand Communication in English-Speaking Markets

. The Language of Digital Marketing

. Social Media Marketing Vocabulary in English

. Case Study Analysis in English (Marketing Example)

. Public Relations and Media Communication in English
. English for International Trade and Marketing

9. Cultural Differences in Advertising (UK vs USA)

10. Global Brands and Their Marketing Strategies

11. Business Etiquette in English-Speaking Countries

12. International Marketing Campaigns: Language and Style
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9. MeToan HABYAHHS

OCHOBHMMH METOJJaMH HAaBYaHHS, 10 3aCTOCOBYIOTBbCS TIPH BHUKJIAJIAHHI
quciuIUIiag «lHO3eMHa MOBa 3a POo(dECIHIM CIIpSIMYBaHHSIMY, €: METOAM Tepeiayl Ta
CIPUIHATTS HaBYAJIBHOI 1H(POpMAIIlii, IHTEPAKTUBHI METOJIH, 110 3a0XO0UYIOTh AKTUBHY
ydacTh 3700yBayiB y TMpOIECI HAaBUYAaHHA, a TAaKOXX KOMYHIKAaTHBHI METO/H, SIKI
CIPUSIOTH PO3BUTKY HAaBHYOK YCHOTO Ta MHUCHMOBOTO MOBIICHHS. J[0 HHMX HajexaTh
POJIbOBI iTpH, TUCKYCIi, MPOEKTHI pPOOOTH, a TaKOX BUKOPHUCTAHHSI MYJIbTHMETIMHUX
pecypciB i 30aradeHHsl HaBYaIbHOTO JOCBiMY. BHKOpHCTaHHS 1TUX METOIIB JO3BOJISIE
CTBOPHTH JTUHAMIYHE HaBYAJILHE CEPEIOBHIIE, IKE CTUMYJIOE MOTHBAIIIIO Ta IHTEPEC 10
BUBYCHHSI MOBH.

10. MeToau KOHTPOJII0

KoHTponbHI 3ax0AM BKJIOYAIOTh MOTOYHUN Ta MIACYMKOBUN KOHTpPOJb (I11.6.6.
[IOJIOXXEHHA npo opranizamiro  OCBITHROrO  mpouecy B  JlepkaBHOMY
010TEXHOJIOTTYHOMY YHIBEPCUTETI) https://biotechuniv.edu.ua/wp-
content/uploads/2024/01/norm-b-pol-org-op.pdf

[loTOYHMI KOHTPOJIb 3IMCHIOETHCS 1] Yac MPOBEACHHS MPAKTUYHUX 3aHATH 1 Ma€E
Ha METI TEepeBIpKy piBHSA MIATOTOBJICHOCTI 3J00yBavya /10 BUKOHAHHS KOHKPETHOI
pobotr. BiH 3MiHCHIOETHCS NUISXOM YCHOTO OINUTYBaHHS, IMEPEBIPKH CaMOCTIHHOI
po0OOTH, TECTOBUX 3aB/IaHb, 4 TAKOXK OIIIHKY aKTHUBHOI y4acTl B KOMaHJIHIA Ta HAYKOBIH
pooorTi.

Yci BUIM KOHTpOJO (YyCHE OINUTYBaHHS, IUCbMOBE OINUTYBaHHS, TECTOBE
OMMUTYBAaHHS) TICHO IOB’s13aH1 Ta OPraHi30BYIOTHCS TaK, 00 CTUMYJIOBATH €(PEKTUBHY



CaMOCTIHY po0OTYy 3100yBayiB OCBITH 1 3a0€3MeUnTH 00’ EKTUBHE OI[IHIOBAHHS PIBHS 1X

3HAaHb.
11. Po3noaia 6aJiB, AKi OTPUMYIOTH 3100yBavi
IToTouyHe TecTyBaHHS Ta CAMOCTIiiHA poOoTa Bceworo
Posmiin 1 Posmin 2 OamiB
Tl- T3- T5-T6 T7- T9- T11- T13-T14 T15-
T2 T4 T8 T10 T12 T16
0...10 0...10 0..10 0...11 0...10 0...10 0..10 0...11 0...82
IToTouyHe TecTyBaHHS 3a PO3/IiTaAMH 0...10
IHMBinyaJIbHE 3aBIaHHS 0...8
3arajipHa OIiHKa 0...100
IToTouyHe TecTyBaHHS Ta CAMOCTIiiHA poOoTa Bceworo
Posmin 3 Posmin 4 OamiB
T17- T19- T21-T22 T23- T25- T27- T29-T30 T31-
T18 T20 T24 T26 T28 T32
0...10 0...10 0..10 0...11 0...10 0...10 0..10 0...11 0...82
IToTouyHe TecTyBaHHS 3a PO3JIiTaAMH 0...10
IHMBiNyaJIbHE 3aBIaHHS 0...8
3arajipHa OIiHKa 0...100

[Ticns 3aKiHYeHHS BUBYEHHS KypCy IMIJCYMKOBUA KOHTPOJIb 3 JUCUUIUIIHU

«IlHO3emMHa MoBa 3a TpodeciiHUM CHpsMyBaHHSM» TPOBOIUTHCA Yy GoOpMi 3aliKy 1

3m00yBad MoOke HaOpaTH TPOTATOM CeMecTpy B Todkax KoHTpomto g0 100 Gamis

BKIJIFOYHO.
12 Po3noain 6aJiB, siki OTpUMYIOTH 3100yBavi
IToTouHe TecTyBaHHS Ta CaMOCTiifHA poOoTa 3a
Posmin 1 Pozmin 2 MiACYMKaMH
T1- T3- T5- T7- T9- T11- T13- T15- pos3iniB
T2 T4 T6 T8 T10 T12 T14 T16
0...12 0...13 0..12 0...13 0...12 0...13 0..12 0...13 0-100
Posmin 3 Posmin 4
T17- T19- T21- T23- T25- T27- T29- T31-
T18 T20 T22 T24 T26 T28 T30 T32
0...12 0...13 0..12 0...13 0...12 0...13 0..12 0...13 0-100

T1, T2... T32 — Tema po3aiiy.

13 BukoHaHHS KypCOBOro npoexkry (podorn),

(KypcoBe KOMILIEKCHE TeCTOBE 3aBIaAHHSI)

Hemae.

14 Ixana ouinoBanHs: HanioHaabHa Ta ECTS i kpurepii
OLIHIOBAHHS /10 BU3HAYEHHS PiBHA 3HAHb | HABUYO0K
14.1 llIkaia omiHIOBaHHSI




Orinka 3a 100- Orinka 3a ESTS
0aIbHOI0 HAI[lOHAJTEHOIO BusnauenHs Ha3BH 3a mkainoro ESTS owitika
IIKAJIOI0 IIKAJIOI0
90 - 100 BigMiHHO — BiAMIHHE 3HAHHSA JHMIIE 3 HE3HAYHOIO KIJIBKICTIO A
TIOMHJIOK

85-89 Jyxe n1o0pe — BHIIE CEPEeTHHOTO PiBHA 3 KIIbKOMA MOMIJIKAMH B

74 -84 3apaxoBaHO Jobpe — B 3araqpHOMY MpaBHJIBHa poO0Ta 3 IEBHOIO KUTBKICTIO C
rpyOHMX OMHMJIOK

70 - 74 3a10BUIBHO — HEMOTAHO, aJI€ 31 3HAYHOK0 KUIBKICTIO HEJOJIIKIB D

60 - 69 JlocTaTHRO — BUKOHAHHS 33J0BOJIBHSIE MiHIMAJIbHUM BUMOTaM E

3559 HezanoBinpHO — mOTpiOHO 3HAYHO TOTIPAIIOBATH TIEpeNt 3aJIIKOM FX
(6€3 MOBTOPHOTO BUBYCHHSI TUCITUILIIHN)

He 3apaxoBano - - >
<35 HeszanoBiapHo — H696XII[Ha cepiio3Ha mojansIna poboTa (TIOBTOpHE F

BUBYCHHS JAUCIUILIIHN)

14.2 Kpurepii o1iHIOBaHHS:

1) «Bigmianao» (90-100 6ainiB) — 3m00yBay 1EMOHCTPY€E BUCOKHUI PIBEHb 3HAHB 1
HaBUYOK. BUIBHO BOJIOAIE MOBOIO, FpaMaTUYHO MPaBUILHO (DOPMYIIOE PEUEHHS, Ma€
pPO3BMHEHI HABWYKM YCHOTO Ta MHCBMOBOTO CHUIKYyBaHHsS. Bwmie edekTuBHO
BUKOPHCTOBYBATH JICKCUKY Ta (pa3eosiori3aMH, aKTUBHO Oepe y4yacTh y JIMCKYCISIX Ta
Mae€ TITMOOKE PO3YMIHHS KYJIBTYPHUX aCTIEKTiB MOBH.

2. «/[yxe nobpe» (82-89 OamniB) — 3700yBay Mae 100pi 3HAHHS MOBH, 3JaTHUMN
IPAaMOTHO CIUIKYBAaTHCS Ha OCHOBHI TEMH, MPOTE MOKE MaTh HE3HAYHI MOMUIKU B
rpamatuill abo JIeKCHuIll. BusBIi€ aKTUBHICTh y 3aHATTAX, aje MNOTpedye AesiKoi
MPAKTUKH JIJISl TOKPAIIEHHS] HABUYOK.

3. «Jloobpe» (74-81 OamiB) — 3m00yBau BOJIOAIE OCHOBAaMH MOBH, MOXKE
BHCJIOBJTIOBATH CBO1 IYMKH, aji¢ Ma€ TIOMIJIKH B TpaMatwuili ado jekcuii. CiiKyBaHHS
MO)ke OyTH OOMEXEHUM, 1 CTYJEHT NMOTpedy€e MOAATKOBOI MPAKTUKH, 00 MOKPAITUTH
CBO1 HABUYKHU.

4. «3anoBinpHO» (64-73 Oamm) — 3m00yBay Mae 0a30Bi 3HAHHSI, ajie B HOTO
MOBJIEHHI € 4YMCJI€HHI NOMWIKU. CHUIKYETbCS HAa TPOCTI TEMH, MPOTE HE 3aBKIU
BrieBHEHO. [loTpebye 3Ha4YHOT poOOTH IS MOKpPAILIECHHS PO3YMIHHS Ta BHKOPUCTaHHS
MOBH.

5. «/locTatapO» (60-63 Gamm) — 3700yBad Mae OOMEKEHI 3HAHHS, IO 3aBAXKAE
HOMy BIIEBHEHO CIUJIKYBaTHCS. MOXIHMBI CEpPHO3HI HEAONIKM y BUKOPUCTaHHI
rpaMaTHKU Ta JIEKCUKH, aje 0a30Bi HABUYKHM NMPUCYTHI. Bumarae 3HayHuX 3yCWib JJIs
MOIAJIBIIIOTO HABYAHHS.

6. «HezamoBimpHO» (35-59 OGamiB) — 3700yBay HE 3aCBOiB OCHOBHI 3HAHHS 3
JTUCHUTUTIHU. BusiBisie Benuki TPYIHOINl y CHUIKYBaHHI, Ma€ 3Ha4yHl MPOTAIUHU Y
rpaMaTtHili Ta CIOBHUKOBOMY 3araci. HeoOxinHa cepito3Ha 1ogaTkoBa po0oTa.

7. «He 3apaxoBano» (0-34 Ganm) — 3m00yBay HE IMPOJAECMOHCTPYBAB HAJICKHOTO
PIBHS 3HaHb 1 HABUYOK. B1/ICYyTHICTh aKTUBHOCTI, y4acTi y HaBYaHHI a00 HE BUKOHAHHS
3aBnaHb. HeoOXi/He MOBTOpPHE HABYaHHS 3 NUCHIUTUTIHH.
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18 3minu i JTomOBHEHHSA

[Ilo Bumyuaerbest 3 pobouoi [Ilo BBOIUTECS B pobOUy Jara posrisay kademporo
porpaMu porpamy




